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I. INTRODUCTION 
 

The College of New Jersey’s (“TCNJ” or the “College”) website is a primary means by 
which external audiences learn about the College and its programs. For many, it is the 
first point of contact with the institution. For these reasons, care must be taken to 
insure that the image we project via the World Wide Web reflects the extremely high 
quality of the education that we deliver. This policy outlines the standards for college 
websites and the responsibilities of those who manage and/or edit them.   

 
II. DEFINITIONS 

 
A. Official Website – A website that is directly affiliated with any school, department, 

program, or unit of TCNJ. 
 

B. Content Owner – Any individual associated with a particular program or unit of the 
College who is responsible for the content of an Official Website. 

 
C. Editor – Any faculty, staff, or student that is designated by the Content Owner to 

receive access to an Official Website to publish content. The Content Owner may 
also be an editor. 
 

III. POLICY 
 
A. Authority 

i. The Office of Communication, Marketing, and Brand Management (“CMBM”) 
is responsible for establishing web standards for the college. This includes 
elements of design, like header and footer, and navigation.  
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ii. The Web Architect in the Office of Communications, Marketing, and Brand 
Management is responsible for granting site access to Content Owners and 
Editors. Only those individuals who have successfully completed the Web 
Architect’s Content Management System (“CMS”) training are eligible for 
login privileges to Official Websites. Our CMS uses TCNJ login credentials to 
grant system access.   

iii. The Website Policy pertains to only Official Websites that are managed by 
Content Owners and Editors of TCNJ. All other personal websites, such as 
those belonging to individual faculty, staff, or students, are not subject to this 
policy. However, if an individual wants to include the college logo on their 
page, the corresponding page must conform to this policy.  

 
B. Appropriate Use 

 
i. All Official Websites must be built using the college’s web themes and 

enterprise-level CMS, unless the unit has a specific business reason for doing 
otherwise and has received prior approval from CMBM. Design standards 
are detailed in the College’s Graphic Identity Standards Guide, which may be 
found at brand.tcnj.edu.  
 

ii. CMBM determines which College web theme is applied to an Official Website 
based on a variety of factors including but not limited to content needs, 
visibility, and user experience. 
 

iii. Content Owners and Editors are expected to comply with all aspects of this 
policy. Failure to do so will result in suspension of editing privileges.  
 

iv. All Official Websites must be accessible by all users, including those with 
disabilities, as required by the Americans with Disabilities Act (“ADA”). 

 
v. While the College acknowledges the educational value of constitutionally 

protected speech, this policy prohibits any Content Owner or Editor from 
posting any type of unlawful, defamatory, or obscene content directed 
towards the College, a particular individual, or certain group of people.  
Content Owners are to monitor Official Websites and remove any content in 
a timely manner that violates this policy. Postings in violation of this policy 
will be referred to the appropriate cabinet member to be addressed. 
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C. Confidential, Proprietary Information, and Copyright 
 

i. Content Owners and Editors shall not post confidential information about 
the College or its faculty, staff, and students.  All users must comply with 
federal and state requirements including (if applicable) the Family 
Educational Rights and Privacy Act (“FERPA”) and any National Collegiate 
Athletic Association (“NCAA”) rules and regulations. 

  
ii. All Content Owners and Editors must comply with all Copyright and 

Trademark law and College policies. The publishing of copyrighted materials 
to a website without permission and/or using copyrighted music as a 
soundtrack to a video is prohibited.  

 

 
 


